THE NEW FARMERS’
BROWN !




So what's the problem ?

“Consumers expect greater choice of quality products,
and are also seeking value for money, as purchase
habits for fruit and vegetables become more
discretionary. Consumers requirements are also
becoming more complex as food health and safety
concerns drive their desire for safe food that is
produced in an environmentally sustainable manner”

NZ is dominated by Australian owned supermarkets
who dictate straight cucumbers, unblemished fruit, red
round tomatoes and easy distribution centres




Spread of FM Movement
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Farmers’ Markets in New Zealand:

A Farmers’ Market is a food
market where local growers,
farmers and artisan food
producers sell their wares
directly to consumers. Vendors
may only sell what they grow,
farm, pickle, preserve, bake,
smoke or catch themselves from

within a defined local area.




To facilitate the formation of a network of authentic Farmers’ Markets
throughout New Zealand.

To clearly define what an authentic Farmers’ Market is and facilitate
the development of this model in the cities and provinces of New
Zealand.

To support the viable and self-sufficient operation of existing and
future Farmers’ Markets by sharing information and providing
appropriate resources.

To protect the Farmers’ Market brand; clearly distinguishing the
concept of a Farmers’ Market from other markets, both retail and
wholesale.

To advocate on behalf of members at a national level.

THE THREE BASIC PRINCIPLES OF FARMERS
MARKETS are:

 IT IS A EDIBLE MARKET

« IT 1S SOLD BY THE PRODUCER

* ITI1S FROM A DEFINED REGION




WHY DO FARMERS MARKETS SUCCEED

Do different things

Do things differently

Point of differentiation

Unique selling points

“This Farmers market has saved a lot of growers fro m
going down the tubes. You do not have to sell

as much because the margins are greater.”

“It is about giving growers another outlet to
sell their product, particularly when the prices
they are getting from the supermarkets are
not very good, and the little guys cannot

compete with the big guys.”




What does FMNZ do?

Representation at the NZFSA table for the new food bill being
introduced in 2010-12

Fresh thoughts Monthly newsletter for Farmers’ Markets going to a
two thousand database of Markets, growers, media, foodies,
industry, chefs association, cheese makers, restaurant assoc

Generic marketing of Farmers Markets

First point of Media Contact

Workshops and Meetings — Sowing the seeds, Growing the seeds
New market enquiries

Stallholder disgruntlement

Public disgruntlement

FMNZ Website and Collation of FM Material

Academia contact ( Massy and Lincoln )

How can we Help?







