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Disclaimer 

Whilst every effort has been made to ensure that information provided in this handbook is 

accurate, no warranty can be given by FMNZ as to the accuracy or relevance of the material. 

The handbook is intended to be a guide rather than formal business advice. FMNZ disclaims 

any liability for loss or other consequence, which may result from reliance on information 

contained in or referred to in this handbook. 
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1. Introduction 

This handbook has been written by the founding members of Farmers’ Markets New 

Zealand Incorporated (FMNZ), a group of Farmers’ Market practitioners, market managers 

and stallholders.   The aim is to assist people wishing to establish a Farmers’ Market by 

providing some guidelines based on our collective experiences and observations of 

comparative international examples.  The publication is also intended to be of use to 

operators of existing markets as a means of evaluating their operation. 

Intended for use on the Internet, the handbook includes active links that will take the reader 

to other websites with relevant information.   The Useful Links Appendix at the back has the 

web addresses of the suggested links where the handbook is being used in printed format.  

It is envisaged that this publication will be updated and added to when appropriate. 

 

We recommend that groups or individuals interested in establishing a Farmers’ Market 

contact FMNZ for guidance and support at the earliest opportunity.   

1.1 Aims of FMNZ 

�  To facilitate the formation of a network of authentic Farmers’ Markets throughout New 
Zealand; 

�  To clearly define what an authentic Farmers’ Market is and facilitate the development of 
this model in the cities and provinces of New Zealand; 

�  To support the viable and self-sufficient operation of existing and future Farmers’ 
Markets by sharing information and providing appropriate resources; 

�  To protect the Farmers’ Market brand; clearly distinguishing the concept of a Farmers’ 
Market from other markets, both retail and wholesale; 

�  To advocate on behalf of members at a national level. 

Read the FMNZ Constitution in full.  N.B. This document is only available on-line.   

 

2. So you want to start a Farmers’ Market? 

�  You’re a grower or group of growers looking to improve or change distribution channels? 



�  You think a Farmers’ Market will improve your town or region’s economy and add to its 
social collateral? 

�  You wonder whether you can make money from running a market? 

�  You’ve seen or heard of other markets and think one would be great in your area? 

�  Farmers’ Markets have become fashionable and you want to cash in on the trend? 

This section outlines the issues that need to be taken into account in the establishment of a 

Farmers’ Market and the resources that will be required to ensure its success.   

Various groups and individuals have established Farmers’ Markets throughout New Zealand. 

In each case, the 

markets are 

manifestations of the 

driving motivations and 

community resources 

present in each area.  

Market founders 

include commercial 

vegetable growers, 

chefs, small-scale 

growers, food and wine 

tourism operators and 

entrepreneurs seeking 

to make a business 

from running a market.  

Every market is 

different and reflects local character and, to some extent, the perceptions of the founders.   

Regardless of what those local factors and perceptions may be, there are basic principles 

and well-accepted guidelines for running a successful, authentic Farmers’ Market.  

2.1 What is a Framers Market 

The advent of the Farmers' Market movement in recent years has been largely connected to 

increasing consumer concern about where the food they eat comes from, how it is grown or 

produced, and whether it is safe. 

A Farmers’ Market is a food market where local growers, farmers and artisan food producers 

sell their wares directly to consumers. Vendors may only sell what they grow, farm, pickle, 

 

 



preserve, bake, smoke or catch themselves from within a defined local area. The market 

takes place at a public location on a regular basis.   

In addition to the ability to meet consumers concerns, Farmers’ Markets offer many other 

economic, social and health benefits to the areas in which they are established, both 

tangible and intangible.  Notably, Farmers’ Markets promote the consumption of fresh or 

minimally processed food and encourage education about nutrition.   

With their regional focus, they provide sales outlets for even the smallest producers who 

might otherwise struggle to get their product to market. They also encourage the 

preservation of agricultural and horticultural land, product diversification and sustainable 

husbandry which in turn contribute to regional economic development.  At the same time 

they play a role in the region’s social collateral by fostering a sense of community and pride 

and by encouraging closer ties between urban centres and the surrounding rural areas that 

sustain them. 

2.2 Definition of an authentic Farmers’ Market 

Authenticity is widely regarded as one of the most important components of a sustainable 

Farmers’ Market. The appeal of a Farmers’ Market to consumers is that they are supporting 

their local producers and enjoying the freshest and finest of local foods.   Each Farmers’ 

Market will develop its own authenticity criteria which will include regional origins of the 

vendors and their produce which will need to be regulated. 

 

FMNZ’s  definition of an authentic Farmers’ Market is a food market that has at least 80% 

local produce stalls .  Local produce stalls are defined as: 

2.3 Local farmer  / grower stall 

A stall from which a primary producer 

sells fresh produce which they have 

grown or farmed themselves.  In addition 

they may sell value added products made 

from their own or other local produce.  

2.3.1 Local value added product stall 

A stall from which an artisan food 

producer sells value added food products made from local ingredients. Sugar, salt, pectin or 

other ingredients used to preserve or conserve local primary produce are permitted.  



 


